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Web banner on www.skrepkaexpo.ru
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v’ Target audience - visitors to the exhibition
Skrepka Expo, a company from the
stationery, souvenir, toy and other related
markets

v" Monthly site visit - about 2,000 people.

v During the active period of the preparation
of the exhibition (from December to
March) monthly visits to the site of about
10,000 people

References in news, exhibition's press and post releases

B paMkax peanusaLuu NpeBapUTENbHOMO COMIALIEHHA O CTPATErNUeckoM
COTPYAHUYECTBE M NAPTHEPCTBE B MHTEpecax NpodeccoHanbHbIX
YUYACTHUKOB OTPACNeBbix pbiHKoB, 13 ceHTabpsa 2018 roaa coctoanack nepeas
BCTPEUa Ha YPOBHE aKUMOHEPOB «CKpenku SKCro» (eAMHCTBEHHOrO
NpoeCCHOHANbHOMO 0PraHM3aTopa NPOdWNbHLIX BbICTABOK W (OPYMOB Ha
DblHKe KaHUenspckux M oucHbIX ToBapoB Poccuu) u «Kids Russiax»
(opraHuzaTopa Beaylleit npodeccMoHanbHOI BbICTABKW TOBAPOB ANA AeTeil) B
JIMLIE ee MBXOPHTAPHOTO aKUMOHEPA — BLICTABOYHO-MaPKETMHIOBOI KOMNaH!M
Spielwarenmesse eG (I'epmanus, HiopHbepr), opraHuzatopa nuaupyioLien 8
MUPE BbICTABKV UrPOBOW MHAYCTpUKM Spielwarenmesse®.

YUACTHUKM BCTPEUM ellle pas NOAYEPKHYU, UTO AONFOCPOUHBIMU LIENAMU
HOBOFO CTPATErMHEcKoro abAtca ABNAIOTCA NPENOCTaBNeHNe YHacTHUKaM 1
MoCeTUTENsAM BLICTaBOK «Ckpenku 3kcno» w «Kids Russia» camoro nonHoro
CNEeKTPpa NyUILKX BbICTABOUHBIX CEPBUCOB MEXIYHAPOJHOr0 KNacca Ans
3(hheKTMBHOMO TOBAPHOIO NPE/TIOKEHNA HA CMEXHDIX OTPACNEBbIX PHIHKAX 1
CYLLeCTBEHHbIl POCT OTAG4M OT BNOXEHHDIX B BbICTABKY MHBECTULIH.
Y4aCTHWKK BCTPEYW BLICKa3anw MoJIHYIO YAOBNETBOPEHHOCTb BCTPeyei 1
HaMeTWIM KOHKDETHbIE Lar, HaleNeHHble Ha NONMHYI0 CUHXPOHU3aLUWIo
nozuLMii cTopoH yxe B 2019 roay u cea3aHHble ¢ pa3paboTkol npoekTa o
CTpaTerM4eckoM napTHepcTee Ha neprioa 2020-2025 roa.

C Bonee nomapobHoii WHbOPMaLMEd 0 ACATENBHOCTH aNbAHCA BCKOpe
BO3MOXHO Oy[eT 03HaKOMUTLCA Ha CaifTax «Ckperika Jkcno»
http://www_skrepkaexpo.ru n «Kids Russia» http://www_kidsrussia.ru
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Kanuperata 2018. Mtoru 3-ro TypHupa no
Boneibony

KaHuperata 2018. roHKa Ha Ty3nKax
MPECC PE/TA3

KaHLprata 2018. nTorn kBecta
«KAHLIKOOMMPaLIMA»

v’ Placement of news, press and
post releases on the website www.
skrepkaexpo.ru, the industry portal
kanzoboz.ru, the portal segment.ru and on
other portals of stationery, souvenir and
children’s topics.

v Coverage - 20 Internet portals

v’ The audience is 250 thousand
professional users.

Logo on the main roll-up near by IEC Crocus Expo pavilion
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2 MABUMbOH, 11 3AN
2 PAVILION, 11 HALL.

WWW.SKREPKAEXPO.RU

MEXAYHAPO[IHASA CMELUVANU3NPOBAHHASA BbICTABKA
INTERNATIONAL SPECIALIZED EXHIBITION
SKREPKA

KAHLEENIAPCKUE &5
N O®UCHBbIE TOBAPbI

STATIONERY AND OFFICE
SUPPLIES

v’ Placement of the partner’s logo on the
facade of the Crocus Expo IEC or at the
entrance to the exhibition pavilion

. 1315 v/ The most prestigious of partner options
e 2018
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Advertisement on Tritex constructions (2*2 sq/m) in the registration hall

— . v Audience - all visitors and participants of the exhibition Skrepka Expo. Over
iy . 10,000 people

v’ Placement of information about the new product range or invitation for the
visitors to your booth.

g 3akasaTb Ha
'#f  www.samsonopt.ru

Logo + model of the layout on the banner stretching above
the entrance to the exhibition hall + 150000 rub

LSS v Unique location

v’ Audience - all visitors and participants of
the exhibition Skrepka Expo. Over 10,000
people
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v Audience - all visitors and participants of the exhibition Skrepka Expo. Over
10,000 people

MBaHOB
MBaH

KoMnaHus
Ckpernka

MOCETUTENb

VISITOR
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Sponsor’s logo on invitations to the Skrepka Expo exhibition. (5,000 copies)

v” Visitors and participants of the exhibition

s Skrepka Expo
\} 3KCIO @5%%W v Visitors and exhibitors in related markets:
souvenirs, children’s, toys

Poccus, Mocksa. MBL, «Kpokyc 9kcno», naunboH 2, 3an 11

25 ME)Kp,yHapO,qHaﬂ

cneunann3vpoBaHHasa BbICTaBKa

KAHLEENSIPCKUX 13-15
U OPUCHbIX MapTa
TOBAPOB 2018

NMPUTNMALUEHWUE

OcHoBHble pa3fenbl BbICTaBKM:
= KaHuenAapckue ToBapbl
= Bymara 1 6ymaxHo-6enor"
= OdrCHaA TEXHUK
= CyBeHNpH>~

Logo on electronic invitations to the exhibition
(at least 5,000 registrations are planned)

INeKTPOHHbIN buner 3
= \ Poccusa, Mockea, MBL, Kpokyc kcno,
E-ticket MaBWAbLOH 2, 3an1 10 1 11

MeXAyHapOAHaA CNeuyann3vpoBaHHas
BbICTABKA KAHLEENAPCKUX

M BaHOB M O®UCHbIX TOBAPOB
BaH

KoMnaHm4a
CKpenka

International Specialized
EXHIBITION FOR STATIONERY
“ AND OFFICE SUPPLIES

Russia, Moscow, IEC Crocus Expo,
pavilion 2, halls 10, 11

54545014545
‘ 19-21

MEXAYHAPOOHAS BbICTABKA KAHL\EHHPCKMX 1 OOUCHBIX TOBAPOB
MapTa * march

SKREPKA + ‘ CKPEMKA 2019

EXPO \0 JKCNo
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Distribution of sponsor’s promotional products at the reception desk

and Directorate stand

v’ The opportunity to introduce visitors
to the exhibition with samples of their
products

v Option coverage - 100% of exhibition
visitors.

Q@ v’ The circulation of the magazine is 5000
copies.

v All visitors receive a magazine for free.

25 MEXXQYHAPOOHAA
CMEUVMANU3UPOBAHHASRA BbICTABKA
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v A unique opportunity to draw attention
to the location of your booth at the
exhibition.
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v’ To emphasize your partner status
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Weekly unique pr-content in the official communities of «Skrepka Expo»

in accordance with sponsor’s requests
6100

followers
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Hpasures: 7
skrepkaexpo [ ®upwma «Tamma». Oupma
«TaMMa» — MHAMUYHO PA3BMBAIOUIASCA KOMNAHMS,
OAVH W3 KpYNHEliLUMX ONEPaTOPOB Ha PbiHKe
TOBaPOB AnA X066 11 TEOPUeCTEa & PocCHh 1
cTpaHax CH. B TwatensHo nogo6panHom
ACCOPTUMEHTHOM MOPTAENe KoMNaHM
npezcTasneHo cevie 100 000 SKU, 4To nosgonsier
B NONIHOM O6bEME Y/A0BNETBOPHTb NOTPEBHOCTH

a Q

Weekly posts on Facehook about the sponsor, which runs for days with a link to the site
for the selected target audience by geography, location and interests
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——— - reach over

¥ J 3xena o C¥PENKA IxCNO
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A BYMara U3 KaMHS CNACET MUD
& KaMEHHER GyMara COTTOMT U3 KAPGOHATA KANELMA W MOMMITHISHS HUSKOTD
A3EN=HAR. OHa HE HAMOKSET, HE TODHT. MONTH HE PEETCA U MPEKDACHD
Cg{pem(a 3Kcno NepepaaTHEEETER, HE HEHOCR BPEAS DKDYHA0WER cpege. Ha Takoi

e oo GyWare HUKOFAG HE OLTEETCR NATEH OT AHDE M OHE HE NDEACTEENAET
MKTEDSCE ANA HACSKOMBIX
ANbTEpHATUES LENNKoNoas Beina K30BpeTERa B S0-8 roasl oMo

TnasHan i s o
TefiEaHECKON KOMMAHKEN, ¢ Tex Nop COPaIOBENCES HECKOMEKD GPEHA0E
MyBnukaLma NPEACTEENSIOMX NPOAYKUMID K3 HOBOMO METepHans, & ... Ele
) »4;

OT3uies
Wrdopmaumua
®oTo

Bugeo
CoobuiecTeo
Meponprsmua

WrdopMaumra n peknama

YpaEneHie NPOMOAKLAMI

Cebinky

reach over

SkrepkaExpo Ha Facebook
Y 2 wrw facebook com
i ART-SHOW Teopueckas
nnouanka
ceenys CKPETKE OKCMO

Y
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Kanzoboz.RU
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EAUHALLR- UACNO TMAEPOR, UTO NOATEEPKAGET ASATENHOCT: W MMA KOMMAHUA e

«TIpOSKT 111>, BbiTh NEPBLIM B MHAYCTDMA MDOMOMPORYKLIMA U GH3HEC-NOAAPKOE
BTPOiHE NIOYETHO W NPHATHO
Goroansbomsi |

B GKaMLe BPEMS K THACDCKMM TIOIMLIAAM KOMNaHIN AOCABHTCS TaKXe yuacTHe &

Nepabifi pa3 & 5-0if TPACNER0 «KaHUPeraTes. CTOHKa THACPOR> BCTPEUAET HOBBIX
poikKa " DKOE 1 MOKET Tenepb 1o npagy

Ha3DIBATBCA KaHLADCKO-CYBEHHDHOR PEraTof

MokasaTb NONHOCTBH.

nonaprkm AnA SusHeca
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